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ABSTRACT
A Designer’s Portfolio: A Window into the Soul
(Under the direction of Virginia Chavis)

The professional graphic design portfolio is a window into the graphic designer’s
soul: reflecting both the personal style of the artist and the artist’s ability to adapt their
skill and creativity to the needs of a particular project. The designer’s portfolio is also his
introduction to the interview and career processes. This portfolio was created to reflect
the designer’s lifelong interest in publications and to become the first step in a graphic
design career. The project included development of the design pieces; printing and
mounting the portfolio; and creating a digital portfolio by designing a website in Adobe
Flash. The printed portfolio and the digital portfolio will be used to give a short
multimedia presentation to fulfill the preceptorship requirement of the Honors College.
The portfolio includes eleven pieces: Study Abroad Japan poster; Thacker
Mountain Radio poster; Mud Daubers poster; Neilson’s advertisement; magazine spread;
stationery and brochure for a professional psychology practice; stationary for a soybean
farming operation; Hummingbird Nectar package design with product photos; Deep End
novel with product photos; Rowan Oak advertisement; and a Study Abroad postcard.
These pieces were chosen based on overall creativity, variety of projects and relevance to
the interviewing employer. Adobe Illustrator, Adobe Photoshop and Adobe InDesign
were used to create graphics, scan and edit photos, and lay out the pieces. The result is a
creative and professional portfolio that is a critical element in a young graphic designer’s
first interviews and career path. The portfolio is to the graphic designer what the first
book is to the writer, the research publications are to the scholar or the symphony is to the
composer: a window into the soul.
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Graphic design is a broad field of art that encompasses many different styles,
techniques and uses. It is the art of communicating visually through the use of
typography, images and illustrations. Graphic designers use their creative abilities to
render and lay out a piece of work. After much consideration and sketching, the artist
may work with computer software to materialize their idea. The most commonly used
programs are Adobe Illustrator for creating graphics; Adobe Photoshop for editing
photos; and Adobe InDesign for page layout.
Graphic designers consider the subject, form and content when creating a piece.
They use the elements of design: line, shape, value, texture, color, space, balance,
proportion, movement, and principles of composition. Graphic designers must always
keep their clients and target audiences in mind when designing. The goal is to create a
unified, aesthetically pleasing piece that visually communicates a given concept.
My personal experience with graphic design began in childhood with an aesthetic
eye and fascination with printed materials. Growing up, I found interest in writing,
photography and art. In high school, I took Journalism courses and worked on award
winning newspaper and literary magazine staffs. I was a writer, photographer, and
designer, and I held various positions such as Advertisement Manager, Business
Manager, Layout Editor, and Photo Editor. My senior year of high school, I was the
Editor-in-Chief of the literary magazine. Progressions. Surpassing the limitations of a
newspaper, designing a magazine proved to be a more satisfying and rewarding
experience due to higher levels of quality art, writing, and printing processes. Also, the
larger format and longer time frame to edit added to the quality of work.
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As a designer, I strive for high quality work, which is best displayed in a printed
material such as a glossy magazine. Working on a magazine allows me to exercise my
gift for creating visually pleasing communication arts. When I went to college, instead of
majoring in journalism, I became an art major with a concentration in graphic design. I
learned a lot about journalism in high school and wanted to focus on expanding my
knowledge of the communication arts and developing my skills as a designer.
As an art student, my strengths were most apparent in the area of graphic design.
Although I am able to draw or paint a composition, I can more accurately depict my
vision through the use of computer software. As a graphic design student, I learned how
to transform my ideas into complex digital files using software and advanced techniques.
I learned how to use Photoshop, Illustrator and InDesign to create a work of art. Through
the experience of class projects and freelance work, I now identify myself as a graphic
designer.
My strengths as a designer lie first in my ability to come up with creative solutions
for each design piece. I also feel strong in the area of typography, which is the art oftype
design and arrangement of type. I enjoy experimenting with the relationship between type
and images. I also have a natural eye for a good composition, and I utilize the techniques
I learned in school to execute that vision. My strengths in oral, written and visual
communication skills complement the technical skills and help to turn a client’s original
idea into a finished, dynamic product.
As a designer, I am influenced by many things; including renowned artists and their
work. One of my favorite graphic designers who has influenced my personal design style
is Chip Kidd. He is known as “the rock star of graphic design” and is famous for his book
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jacket designs. Most of his work includes strong typography and images. They are simple
and organized. Several of his designs include a distinct split ofthe composition in half.
When using illustrations, he keeps them simple and relative to the subject matter.
Although I did not realize this, as I was growing as a designer, my design style was
beginning to reflect some of the key elements that characterize the work of Chip Kidd. I
think my personal design style also reflects my personal lifestyle: simple, clean and
organized. It also reflects my interest in photography, traveling and nature.
As a designer, I can create communication arts such as those that captured my
attention as a child and sparked a lifelong fascination in aesthetics and printed materials.
Graphic design is a very exciting field, and there are exciting career opportunities for
artists with a strong portfolio and design skills. The field of graphic design offers an
endless array ofjob positions, but I am specifically interested in working for a
publication.
After graduation, I would like to work for a major publication such as Cooking Light
Magazine. Ever since my days on the magazine staff in high school, my interest in being
a designer for a magazine has grown. Many people come in contact with a magazine
everyday, and I believe it is important that the information and images be displayed in a
pleasing way. Personally, as a form of media, I find magazines more interesting than a
newspaper or television broadcast. I subscribe to several magazines, and have always
dreamed of working as a designer for one of them.
After concentrating on graphic design in college, 1 am ready to pursue a career in the
field of magazine publication. I hope to get an internship with Southern Progress
Corporation, which would begin in January and last for six months. Employees at SPC
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say that the best way to get an entry-level job with one of their magazines is by interning
with them. If I get an internship, I will develop my skills as a designer, expand my
knowledge of working for a publication, and increase my professional network.
When interviewing for a graphic design job, it is important to have great personal
skills, an outstanding resume, and strong letters ofrecommendation. All these things aid
in becoming hired; but the most important aspect of interviewing for a graphic design job
is a creative and professional portfolio. Employers want to see what skills and services
the designer can provide them; and nothing displays these skills and services better than a
portfolio. It is a marketing tool that should convey a designer’s strengths, range of talent
and level of professionalism. A strong portfolio consists of 10-12 of the designer’s best
pieces and should reflect the overall creativity, variety of projects and variety of media
used. Craftsmanship is key when printing and compiling the samples. They must be clean
and meticulously aligned and attached to reflect the designer’s craftsmanship skills and
level of organization and professionalism.
Today, many employers like to see that a graphic designer also has web design skills
and can create a website. Although they are different skills, knowledge

of web design and

graphic design can largely increase a designer’s career options. In addition to the
portfolio and website, the designer also creates a “leave-behind” that demonstrates skills
and includes the URL of the designer’s personal website. The employer can visit the
website and view the digital portfolio and web design skills before or after the interview.
The website offers the advantage of easy accessibility to a designer’s work
Some designers choose to include pieces in their portfolio that directly relate to a
specific job. I am interviewing with several magazines, so my portfolio consists of a

m
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magazine spread, advertisements, and other copy and image-heavy pieces such as posters,
brochures and book layouts. I am also including a few pieces that are not publicationrelated to display my range of skills. There is a digital portfolio online at my personal
website, and I have a printed portfolio to take to interviews. Although personality,
education and experience are key in getting a job, the portfolio can be the deciding factor.
Because the portfolio is so important, I have devoted several semesters researching and
working on pieces to include in my portfolio. A strong portfolio helps the potential
employer get to know the designer by providing a window into the artistic character and
style of the designer. With the completion of this thesis, I have an excellent digital and
printed portfolio to take to job interviews that reflects my personal design style. Because
of my diligence and hard work, I am confident that my portfolio will be my key to
success in being hired.
The first piece in the portfolio is a poster for a May intersession Study Abroad trip to
Japan (Fig. 1). Lance Herrington, the advising professor, wanted a poster to promote the
trip and get people interested in going to Japan. The poster would be hung on various
campus billboards, so he wanted it to stand out from the sea of other posters. His main
concern was to grab the attention of students from afar and make them want to walk
closer to read about the details of the trip. He provided the trip itinerary, contact
information and photos to be placed in the poster.
The poster is 11” x 17” in size. It was designed in a vertical format in InDesign. I
used the Futura display typeface because it has a Condensed ExtraBold option that is very
good for loud, attention grabbing headlines. I used a medium Futura for the smaller text. I
chose Futura because it is a simple, clean, sans serif typeface. A sans serif typeface is one
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that does not include the small features called serifs at the end of the stroke of a letter.
For example, this paper is written in a serif font, Times New Roman. The typeface ofthe
word “thesis” is a sans serif font because it is without serifs.
When designing the poster, I chose the image of the waves from the photos and art
given by Herrington. I thought this image was especially dynamic and characteristic of
Japanese art. In Photoshop, I selected the waves and deleted the background so the poster
would not be too busy or image heavy. The remaining white space creates an interesting
negative space and provides a resting place for the viewer’s eye. I chose to highlight the
word “Japan” with a blue color that can be found in the wave image. This places
emphasis on the word and creates a visual link between the text and the image.
I used the black horizontal boxes to place more weight on the program title. I
decided to place program information along the edges of the waves. The grey text
contouring to the waves made for an interesting addition to the piece without being to
hard to read. Overall, the piece is unified and includes the specifications of the client. I
think it would do a good job of attracting the target audience and standing out from other
posters. The completed work satisfies the client’s needs for a visually compelling and
informative poster.
The second piece in the portfolio is a poster for Thacker Mountain Radio (Fig. 2).
Every Thursday, there is a musical guest and a book reading at Off Square Books. It is a
free event that is open to the public, and it is also broadcast live on the radio. This literary
and musical showcase is a must-see event for any local resident or tourist of Oxford. The
time, day of the week, and location is always the same, but the guests change every week.
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To get people interested in coming to the show, posters are put up around Oxford to
promote the show.
Most TMR posters are designed in a “hatch print” style, which is modeled after the
Hatch Show Prints of the famous letterpress printing shop in Nashville, Tennessee. The
Hatch family has successfully designed and printed thousands of music posters. All of the
posters have a similar design style, and the focus is placed on a strong typeface. They
also include funky color combinations, cartoon-like graphics and a weathered, vintage
appearance.
The TMR poster is 11” x 14” and includes guest names and event information in a
vertical format. I chose Brittanic Bold as the typeface for all ofthe information because it
is a bold, sans-serif typeface that has a similar appearance to some of the typefaces I
found in other “hatch style” posters. I placed the name of the event across the top and
bottom of the poster and filled the middle with a repetition of“TMR”. I grouped the date
and time in an implied box format in the top, left corner. The host and guest information,
which is the most important information on the poster, is boxed and aligned to the right
of the poster. Continuing the box look, the event information is included in three boxes
that are placed next to one another. The sponsor’s names span the width of the poster.
I decided to use the complementary colors of red and green in the composition.
Instead of using fully saturated colors, I chose muted versions that fit with the vintage
look. The most important information is in an advancing, attention-grabbing brick red,
and the background information is in a cool, receding sea foam green. The event
information is in a light grey that does not distract from the rest of the poster. It is printed
on a Neenah Environmental paper in an Alpaca color. The creamy color and textured
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look of the paper add to the weathered, vintage appearance of the poster. Overall, I think
the design is successful at displaying the event information and modeling the ‘'hatch
style”.
The third piece in the portfolio is a poster for Mud Daubers, which is a group of Ole
Miss student and faculty ceramicists (Fig. 3). They wanted to advertise their spring
ceramic sale, which takes place in front of the Student Union on campus. They sell their
hand thrown pots for very reasonable prices at this annual event. The poster would be
placed in several campus buildings to help promote the two-day event. Many ofthe
posters used in the past included images of bowls, mugs and other pieces of pottery. I
decided to step outside of this mold and try something more conceptual.
The art of throwing pots is a very messy process. Ceramicists cannot prevent clay
from getting on their clothing, especially their pants. I decided to use this imagery in my
poster. I smeared wet clay onto a pair ofjeans, etched out the words “Mud Daubers” with
my finger, and scanned an image of the pants. I decided to use this image to fill the whole
background of the 11” x 17” vertical poster format. The detail of the photo came out very
nicely, and there is a subtle and pleasing contrast between the complementary colors of
blue and orange.
In the bottom left hand corner, I included the Mud Daubers logo and university
disclaimer in a color that matches the clay. 1 used a typeface called Minion Standard
Black for the sale information. This rounded serif typeface works well with my etching
and the organic qualities of pots. I chose the color red to pop out against the clay and
attract the viewer’s eye. The overall combination of the blue, red and white/orange color
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of the clay creates a strong hue contrast. I used Adobe Photoshop and Adobe Illustrator to
create this conceptual Mud Daubers poster.
The fourth piece in the portfolio is a 2.125” x 4.75” advertisement for the J.E.
Neilson Company, which is a department store located on the Square in historic
downtown Oxford (Fig. 4). This ad was printed in the Ole Miss Alumni Review in black
and white. Neilson’s was established in 1939, which was nine years before the founding
of The University of Mississippi. Today, the store is owned and managed by Ole Miss
alumni who serve the vast clientele of the university. The owner of Neilson’s, Mr. Will
Lewis, likes to place an ad in the Alumni Review to show his support of the university.
Mr. Lewis asked that I create a simple ad that included the store logo and a short
phrase about the relationship between Neilson’s and the university. He provided me with
the logo and the official store typeface. Dolphin Condensed Normal. With no colors to
work with and a very small space, I decided to focus on the arrangement and values of
the typography. Making them larger and black emphasized key words such as “Ole Miss
Alumni” and “University of Mississippi”. Although the whole phrase has size and value
changes, it stays unified by its box format. The transparent logo in the background leads
the eye down to the store name and information. The ad is simple, clean, traditional and
sophisticated just like the store that it represents. Mr. Lewis was very happy with the
overall quality and mood of the ad.
The fifth piece in the portfolio is a magazine spread (Fig. 5). Since I hope to work for
a regional magazine such as Southern Living, I wanted to include in my portfolio one
spread that was designed to fit into such a magazine. After flipping through several
regional magazines and viewing their layout styles and content choices, I decided to
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design a spread about the “Home of the Month” in Oxford. My friend, Lydia Myers, has
a visually interesting house, and she allowed me to photograph it for this spread.
The spread is two, 8.5” x 11” facing pages and includes several photos and an article
with dummy text. The spread includes a six-grid layout, which helps keep everything in
line and organized. The focal point of the layout is a large photo of the exterior of the
house that bleeds to the left and top of the page and jumps across the gutter onto the
second page. It is followed by a grouping of six smaller, evenly spaced photos that
highlight interesting parts of the house. The sixth grid on the second page includes
information about the photos that is right aligned to the edge ofthe grouping.
The bottom third of the spread includes the title ofthe article and the article itself. I
named the article “Downtown Escape” and chose the Aristocrat LET typeface for the
headline. This typeface matches the style and personality of the house. The dummy text
of the article is in a sans-serif font called Geneva. I chose this text because the images are
so bright and heavy, and I did not want to weigh down the spread anymore with a heavy
serif font. The article is in a two-column format that fits within the six-grid system. The
headline stretches across the two columns, and a subtitle and bylines are included in the
space of the first column. The second page includes a drop quote in the middle of the two
columns, which adds visual interest and summarizes the article contents.
After the text was placed, the images were sized in Photoshop and added to the
InDesign file. A few splashes of color were needed to complement the colors in the
photos. The burnt orange color in the headline complements the blue, gray paint color on
the exterior of the house. The burnt orange is repeated on the second page in the drop
quote, and it reflects the colors of the pillows in the bedroom photo. The color is also
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used on the first page in the ‘‘Home of the Month” tag, which is an element that would be
included in every issue of the magazine in the same place.
The spread is printed on a white text weight paper that might be found in a magazine.
The grouping of the images, the weight of the article, and the addition of a drop quote
create an organized, fluid spread that conveys a lot of information without being too busy
or overwhelming. The style, design and concept of the spread are comparable to spreads
found in regional magazines such as Southern Living.
The sixth piece in the portfolio includes matching promotional materials for Dr.
Cecilia Miller Marshall (Fig. 6). She is a licensed psychologist who has been practicing
in Oxford for over twenty years. All of her previous promotional materials were very
inconsistent and nothing matched. She had different logos and typefaces on everything.
The goal was to create a set of unified, simple and professional promotional materials. I
created a logo, business card, letterhead, resume, envelope and brochure to promote her
practice, and Dr. Marshall had the materials professionally printed.
Dr. Marshall wanted a simple, clean, two-color logo that could be applied to all the
materials. In order to achieve a look that was professional but not too serious or stuffy, a
nice serif font called Bernhard Modern Standard was chosen. In a break from the
traditional full name logo format,“Marshall” became the focus of the logo with the rest
of her name fitting on top of it. Her title, “Licensed Psychologist”, is aligned to the right
under the last name.
When talking about possible graphics to use in the logo. Dr. Marshall mentioned
organic shapes as being more soothing. She also mentioned how the circle symbolized a
holistic approach to therapy. I used a circle in the background to add visual interest and

12

allude to the notion of new beginnings and lifestyle changes, and chose a tan Pantone
color to fill in the circle. The neutral color balances the black and is not too distracting. A
neutral color was chosen because, in psychology, many colors symbolize different moods
and must be used carefully. The neutral tan is relaxing and does not relate a certain mood
such as the color blue. All of the materials were printed on a cream colored Neenah paper
that complements the black and tan colors of the logo.
After designing the logo, I started applying it to the promotional materials, starting
with a traditional horizontal business card format. The 2” x 3.5” space leaves just enough
room for business and contact information. Next, I designed the letterhead with the logo
in the top left corner and the contact information centered at the bottom. Small circles
were added to repeat the image logo and break up the text. Then, the logo was applied to
the top, left hand corner of a standard 4” x 9” envelope to be used to mail resumes, bills,
and other business related items. I updated and reformatted the information from Dr.
Marshall’s old resume to match her new stationery, using the letterhead format. The new
resume is much easier to read and follow.
One of the most important pieces to Dr. Marshall was a three-fold front and back
brochure. After careful measuring and copyediting, I designed the inside of the brochure
for maximum legibility and overall flow of information. I included a photo of Dr.
Marshall that reinforced the black and tan of the logo, and introduced a few greens and
browns into the composition. A band of small, tan circles was placed across the top of the
brochure to repeat the logo elements and add visual interest. I used the same black
typeface for the copy, but introduced the tan color into a few of the large keywords.
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When folded, the outside of the brochure includes the front, an inside flap and the
back. I kept the front fairly simple with the continuation of the band of circles going
across and down, leading the viewer’s eye to the logo. The inside flap includes the
building address, a small map, and parking directions. The brochure is also a self-mailer,
so the back of the brochure includes the return address so that it can be easily mailed.
All of Dr. Marshall’s pieces match and make up a professional set of promotional
materials. She has been able to use all of the pieces, and she gets numerous complements
from clients and colleagues about her new logo, stationery and supporting pieces. When
comparing the old materials to the new ones, there is a drastic change in the level of
professionalism and organization.
The seventh piece in the portfolio is a stationery system for Beanland Farms in
Marks, Mississippi (Fig. 7). Lindsey Denton, age twenty, inherited a soybean farm when
she graduated from high school. Her father owns Denton Farms and grows cotton and
soybeans. Lindsey wanted to create an identity for her farm that would set it apart from
her father’s. Her only request for the design was that it be youthful and fun. She also
asked that it include colors that relate to soybeans.
After visiting the farm and taking lots of photos, I began sketching ideas for the logo.
I finally settled on a logo that was playful and related to the organic shape of soybeans. I
drew the logo in Illustrator using the pen tool. I chose to fill the letters of the logo with
the color green since it relates to nature and the environmentally friendly uses of
soybeans. Next, I found a typeface, Chocolat bleu, which worked well with my hand
drawn logo. It has round, organic qualities that relate to the soybeans and some sharp.
mechanical qualities that relate to the processes of farming.
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With the logo completed, I began to apply it to the stationery system. The 8.5” x 11”
letterhead is a standard size with the logo centered at the top and the contact information
centered at the bottom. The 4” x 9” standard envelope contains the logo and return
address in the top, left corner. For the business card, I decided to stray firom tradition and
use a vertical format. The contact information is left aligned above the logo, which
creates a tiered effect. Both sit at the bottom of the card, which leaves a nice empty space
at the top of the card.
All of the pieces are printed on Neenah Classic Columns paper, and the color is
Pistachio, which is a soft green natural paper that works well with the logo color. The
combination of the hand drawn logo, interesting typeface, and green colors create a
unified and professional stationary system that also has a youthful feel.
The eighth piece in the portfolio is a package design for hummingbird nectar (Fig.
8). It includes the box in which the product is sold and an insert with instructions. When
viewing other hummingbird nectar boxes, I became lost in a sea of images, text and
bright colors. I wanted my design to stand out from the competition, so I selected a more
natural and vintage look. Brown is the only color, and the design is printed on a Neenah
Classic Laid paper. The color of this paper is Camel Hair, which is a soft yellow, brown
color.
I was given a template for the packaging of the nectar. When assembled, the box is
6” X 2.75” X 1.25” x 1.25”. The first step in designing the box was to create a logo. I used
the Desdemona typeface because it has a vintage vibe. The word “Hummingbird” fits
above “Nectar” to create an implied box shape. The brand name. Perky Pet, is arched
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over the words in the same typeface. I arched the brand name to communicate visually
the same message that the name communicates verbally.
Next, I created an illustration of a hummingbird in Illustrator. The repetition of wavy
lines was added to suggest the never-ending movement of hummingbirds. I placed the
illustration on the front of the box, allowing it to overlap onto the side. On the back of the
box, I added the product information. The text is in Plantagenet Cherokee, which is a
playful serif font. I added a band of outlined hummingbird illustrations spanning the
bottom of the box. The text on the front of the box is centered because it is only three
lines long, but the text on the back is justified since it is longer.
The insert is 5.75” x 2.25” and easily fits inside the box. It contains the same format
as the box. It has the logo, illustrations across the bottom, and justified text in the
Plantagenet Cherokee font. The organic illustration, vintage typeface choices, and neutral
paper help achieve the goal of creating a box that has a vintage feel and stands out from
the competition. The design also creates the sense of a trusted company that has been
manufacturing the product for several decades.
The ninth piece in the portfolio is a novel called Deep End by Brett Thomas(Fig. 9).
This book is the product of a class assignment from Graphic Design I, which included
designing, printing and binding a book on any topic. I selected a short story that my
friend, Brett Thomas, wrote for one of his English classes, and quickly learned that
putting together a book takes a lot of organization and planning.
After reading the short story, I began designing the cover and back of the book with
the plot and characters in mind. The story takes place in the summer in a suburban
neighborhood, and some of the events occur at a swimming pool. After reviewing lots of
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book designs and studying the work of Chip Kidd, I began with a strong image and bold,
summer colors. The complementary colors of blue and orange create a strong contrast
and catch the potential reader’s attention. The photo of an orange bathing suit at the edge
of a swimming pool captures the contrast of the complementary colors and alludes to an
event in the story.
The cover is 5.625” x 8.75” and includes the photo, book title and author’s name. I
chose a bright orange color for the title and used Poplar Std for the typeface. The title is
in all capital letters to add to the boldness of the design. The author’s name fits neatly
above the word “End”. A light blue color found in the pool water was used for the
author’s name. The spine and back cover of the book are the same orange color as the
title. The author’s photo on the back once again relates the theme of summer to the
reader. The information about the author is in a standard copy typeface. Gills Sans, and is
a dark blue color.
The title page of the book repeats the title and author’s name from the front, except it
is in black. The next page is a simple dedication page that leads into the first chapter of
the book. Each chapter has the same format. They begin with a small, hand drawn image
provided by the author. The body of the text starts 3.5” from the top of the page. On the
following pages, the text starts 0.5” from the top of the page. All of the text is in the Gills
Sans typeface, which is a sans serif font that is easy to read. Each page is numbered at the
bottom, center of the page.
The 60 pages of the story are divided into five sections, also called signatures, when
being designed in InDesign. For this book, each signature includes three sheets of paper
and 12 pages of text. When printing the pages of the book, the designer must have the
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pages organized into signatures to insure that the correct page numbers are printed on the
front and back of a sheet of paper. Once the three pages of a signature are printed, they
are folded as a group to be bound into the book. After printing the five signatures, I
bound them separately with orange string using a technique learned in class.
The cover and back of the book were printed and wrapped around a sturdy piece of
matt board to create a hardback. Then the inside pages and signatures were attached with
glue. After much sewing and pasting, the book was finally bound. Because of careful
planning, everything lined up and was in the correct order. This attention to detail is part
of what artists call ‘‘craftsmanship” and communicates a lot about the designer’s
professionalism.
I learned a lot about book design through the processes of designing, printing and
binding. I also learned a lot about the virtue of patience and the skill of craftsmanship.
Most importantly, I learned that a designer must always take printing processes and
binding methods into account when designing a piece. It is very important to ask the
client specific questions about the processes that they will use. This aspect of graphic
design is very mathematical and scientific.
The tenth piece in the portfolio is an advertisement for Rowan Oak (Fig. 10). I
created this ad as if it were to appear in a regional magazine like Invitation Oxford or
Southern Living. I chose Rowan Oak because it is the home offamous author William
Faulkner, and many of the ads in regional magazines showcase historic homes in the
South. Many of these ads place great emphasis on a strong image, and they only include
minimal type.
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The ad is 5.5” x 8.5” and is meant to be a half-page ad. I photographed the house,
and then cropped and sized the image in Photoshop so that it would fill two-thirds of the
ad. I filled the bottom third of the ad with a lovely green color that can be found in the
landscape of the photo. The subject of the ad lends itself to more traditional typefaces. I
chose a black Edwardian Script ITC for the words “Rowan Oak” because it has a grand,
Southern feel. I lowered the transparency ofthe words slightly so that the landscape
peaks through the letters. I used a traditional serif typeface, Baskerville, for the rest of the
type. The text is a dark green color so it does not distract from the image.
I left enough space on all sides of the text so that the ad would not seem too cluttered
or cramped. A brief description of the home includes contact information and a website. I
printed the ad on a white, glossy cover weight paper to imitate the paper it might be
printed on if it were published in a regional magazine. Overall, the image, typefaces and
colors set a certain mood that is related to the subject of the advertisement. This ad is
intended to be a small window into the Rowan Oak experience.
The eleventh and final piece in the portfolio is a postcard for the Study Abroad
department at The University of Mississippi (Fig. 11). This postcard would be mailed to
Ole Miss students to spark interest in the Study Abroad programs. The postcard is
oversized at 5.5” x 8.5”. I used vibrant student photos and playful colors to draw in the
target audience.
The Study Abroad office provided lots of wonderful photos that were taken by Ole
Miss students while studying abroad. I decided to include some of these photos in a band
across the bottom of the front and back ofthe postcard. Nothing sparks interest in
traveling like looking at photos from the destinations. Each side includes four photos that

i
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are 2” x 2.125”. The images add to the visual interest of the postcard and serve the
purpose of creating interest in the programs.
On the front, I filled the background with a light blue, green color. It is not too
distracting from the photos and creates a nice contrast with the dark red color of the
“Study Abroad” text. I added a popular phrase from Dr. Seuss in white to once again
encourage the student to travel. I repeated the “Go Beyond the Grove” phrase at the
bottom of the postcard in the same dark red. All text is in Futura, which is a good display
font.
On the back, are four different photos and the program information. The right side
includes a space for the Study Abroad offices to stamp and address the postcard. The
example of a student address is in the American Typewriter typeface. The left side
includes the return address, a list of countries, and a website. The text is all Gill Sans
except for the red type, which is Futura. The country names are bulleted for easy
legibility, and the website is in a light grey color so as to not distract from the country
names. The postcard was designed in Illustrator, and it is printed on a glossy, white
cardstock for durability and maximum presentation of the photos.
If a student were to pull this postcard out of his mailbox, he would be immediately
attracted to the beautiful photos, vibrant colors and list of countries. With his interest
sparked, the student would want to learn more about the programs by visiting the website
or Study Abroad office.
As a reflection of my graphic design skills, I think that the compilation of these
eleven pieces is effective in portraying my technical skills, range, creativity,
craftsmanship and professionalism. The portfolio is a window into the designer’s soul,
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and I hope that by viewing the printed or online portfolio, potential employers or clients
can get a sense of my design style and my ability to adapt my skills to the needs of a
particular project. I also hope that potential magazine employers find the relevance ofthe
portfolio pieces to their field helpful in judging my skills as a designer and usefulness to
their company. I am confident that with this portfolio in hand, I will impress my future
employers in an interview and convince them that I would be a valuable asset to their
company.
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l68 YEARS
ON THE OXPORD SQUARE
AND OPERATED BY PROUD

OLE MISS ALUMNI
IN THE GRACIOUS TRADITION

OE THE UNIVERSITY
OP MISSISSIPPI

NEILSON^S
np COURTHOUSE SQUARE
OXEORD/MS 38655
1-800-797-8293

Figure 4: Advertisement, J.E. Neilson Co.
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Figure 9: Book design. Brett Thomas
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The University of Mississippi

GO BEYOND THE C3WVE!GO

GROVB GO BEYOND THE GROVe GO BEYOND THE GROVB GO BEYOND T>« GK3VE GO BEYOND THE GBOVE GO BEYOND THE GBOVE

Study Abroad Offices
PO Box 187
University, MS 38677

i

Take a class in one of these beautiful
and exciting countries:
Belize ● Chile ■ China

i

Argentina ● Australia

!

Costa Rica ● Ecuador ' England ■ Germany ● japan
■ Mexico ● Netherlands
Italy ■ Korea ● Martinique
Portugal ■ Spain ● St. Croix ● Sweden ● Uruguay
Go to http;//w'/>Av.oucreach.olemiss.edu,'study_abroad/
for program dates and information.

Ole Miss Student
100 Campus Drive
Oxford, MS 38655

Figure 11: Postcard, Study Abroad

